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Global trends - Native is display’s ‘hero product’ Idb

australia

US Native Digital Display Ad Spending, 2016-2020
billions, % change and % of total display ad spending
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Native is now replacing standard display in AU Idb

australia
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A collaborative effort — thank you! australia

 Amy McCormack, A&A Digital (co-chair of IAB Standards & Guidelines council)
* Chantelle Schmidt, Pedestrian Group

* Sebastian Graham, Verizon Media

* |sabelle Dunn, Hearts & Science

* Lucy Pierce, Taboola

e Olivia Nati, News Corp

 Sharnee Rawson, The Guardian
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Key updates to the 2017 handbook !Uastgq

 Asimpler, reduced set of product definitions and types (now only three)
 Anintroduction to programmatic native
 An updated set of recommendations and best practices from local experts

* A creative showcase of local Australian product examples

Native Advertising: Best Practices & Local Examples



Native - a definition |c|b

australia

Native Advertising should complement the
natural design, location and behavior of the
environment in which it exists - through
content which provides a non-disruptive and
relevant consumer experience to the context
within which the ad resides.

Source; IAB Australia Native Advertising Handbook, update 2020



NATIVE ADVERTISING DEFINED
|ab

australia

NATIVE ADVERTISING

Native advertising is a concept encompassing both an
aspiration as well as a suite of ad products. It is clear that
most advertisers and publishers aspire to deliver paid ads

that are:

so cohesive with the page content,
assimilated into the design, and
consistent with the platform behavior...

that the viewer feels the ads belong there.

Source; IAB Native Advertising Playbook 2.0
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Three simpler product definitions australia

® In-Feed / In-Content Native
e Content Recommendation
® Branded / Native Content

Search

. Lot
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In-Feed / In-Content Native !Juqstgo

1579
POPSUGAR.

BABY NAMES

50 Adorable and Meaningful Names
For Baby Boys

In-Feed Native Ads

In-Feed Native Ads are placed in article and content feeds and mimic the
surrounding site design and aesthetics. As consumers scroll the listing of
article summaries, editorial is mixed with native ad units providing an

uninterrupted flow.

Make Memories He Will Never Forget with
Delta and American Express

Source; IAB Native Advertising Playbook 2.0
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In-Feed / In-Content Native (cont.)

& nymag.com
= NEW.VORK Q
onion, chicken, mushrooms, and other vegetables. You
also get fresh corn corn tortillas and rice and beans, the
whole nine yards. We walked home, crickets sounding off
in the background and light bustle providing an almost
wild noise like soundscape against sweet Georgia evening
air. Friday night in Atlanta is always booming.

SPGESRED BT TRISEUIY

Try MeloFetaMintscuit & Other Triscuit Inspirations

Octane Coffee and made sure to ask for — why of course
— OAT milk.. It’s like the UGG boots of milks now: it'sa

trend, and you love to hate it, but by surrendering to the
stereotype, you opt for simple comfort and self-indulgence
instead.

I made it through TSA no problem, and grabbed a
toblerone bar to nibble on during my flight to L.A. Also
had some trail mix, fruit, and my RX bar for my lunch. It’s
my best plan of attack, versus grabbing a $12 turkey
packing a heavy-duty lunch in advance.

Source; IAB Native Advertising Playbook 2.0

In-Content Native Ads

In-Content Native Ads are ads placed primarily on article pages, in
between paragraphs of content or below the article, and are designed in
such a way that they mimic the design and aesthetics of the surrounding

editorial content experience.

Native Advertising: Best Practices & Local Examples
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Content Recommendation australia

Sponsored Headlines Tab2ia Feed

This ad type usually sits
below (and sometimes
adjacent to) editorial
content and whilst it’s
highly relevant to the
Context and environment What Could Be Apple's Next Big How to navigate social activities at Stop Wasting Money - This App

Thing? Start Trading CFD Now work Finds Every Promo Code on the
is clearly external content P |

and upon clicking users are
taken to a different site.

Australian politics Australian election 2019 Liberal party Coalition Labor party

Paid content About «

The format can be articles,
products or video.

A hard day's night: how celebrated The Real Rocketman: Giles Martin on Join us to see the most anticipated film
producer Giles Martin listens to music at the fuel that powers the music of the year - ROCKETMAN

home radtorty SONOS

Australia World AU politics Environment Football Indigenous Australia Immigration Media Business Science Tech

Source; IAB Australia Native Advertising Handbook, update 2020
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Branded / Native Content australia

BUSINESS
0 & INSIDER TECH MONEY & MARKETS BRIEFING DEAS EXECUTIVE LIFE RESEARC
This is brand-funded

content which exactly
matches the format, look
and feel of the publisher’s
editorial and whilst
relevant to the context,
must clearly labelled for
consumers as being
sponsored content

Image: 20th Century Fox

This article has been sponsored by 20th Century Fox.

When Henry Ford Il decided he wanted the Ford Motor Company to enter the racing world
in 1963, he knew the quickest avenue would be to simply acquire an existing sports car, so

he approached Enzo Ferrari in the hopes of striking up a deal.

Source; IAB Australia Native Advertising Handbook, update 2020
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Programmatic Native australia

Native Ads have been included in the programmatic protocols since 2015 via OpenRTB 2.3 and
since then through the OpenRTB Dynamic Native Ads API Specifications — first released in 2017.

This standardisation has enabled a suite of automated Native Ad products to be made available
to DSPs across both the open internet and the major social platforms.

Recommendations:

* Vary your creative assets
» Effectively utilise contextual targeting attributes
 Measure and review all your programmatic campaigns strategically

Source; IAB Australia Native Advertising Handbook, update 2020
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Best Practices & Recommendations australia

At its core, Native advertising needs to display a brand message which resonates and interests a
reader, served on the right platform, at the right time.

“Good native content shouldn’t involve tricking the audience into thinking the advertising is
editorial content. It should deliver enough value that the reader engages voluntarily, even though
they’re aware it is coming from a brand.” Isabelle Dunn, Chief Digital Officer, Hearts & Science

Best practices:

* Content strategy

* Design

e Location (i.e. within the content feed, or outside)
e Behaviour (i.e. post-click or interactions)

* Disclosure

Source; IAB Australia Native Advertising Handbook, update 2020



Disclosure

With regards to disclosure we recommend to:

- Always use language that conveys the advertising has
been paid for, thus making it an advertising unit, even if that
unit does not contain traditional promotional advertising
messages.

« Always ensure that the disclosure is large and visible
enough for a consumer to notice it in the context of a

given page and/or relative to the device that the ad is
being viewed on.

« Always ensure that, regardless of context, a reasonable
consumer should be able to distinguish between what is
paid advertising and what is publisher editorial content.

Source; IAB Australia Native Advertising Handbook, update 2020
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