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cosrale Commerce Site Traffic & Share Trends
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* Fashion Site Traffic & Share Trends
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Q1 Total Visits - Y/Y Performance by Category
January 20 - March 21
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Susiralio Commerce Categories Conversion Increases

Q1 Conversion rate (Desktop) - Y/Y Performance by category
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Dips in confidence roughly align with minor COVID setbacks Dblis

Question 1 - net sentiment
How do you feel about the Australian economy?
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https://blis.com/is-the-confident-majority-propping-up-consumer-activity-down-under/

Dips in confidence roughly align with minor COVID setbacks Dblis

Question 2 - net sentiment
How do you feel about your household financial situation?
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Fashionably late: It took a vaccine rollout and months of near D blis
elimination to convince cavutious laggards to return

Indexed footfall (vs January 2020) | Reiail
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Source: Blis Trends and Insight Report March 2021



Idb Other I1AB Commerce Resources

australia

iab 'AB MEMBER

iab Q&A SERIES

DIRECT /,,‘{Jb:"‘ s RE-TELLING
BRANDS #r OF RETAILING

el i 1

THURSDAY 10 SEPTEMBER
Idb :] 11 AM- 12 PM ® I
RETAIL REVOLUTIONISED: Ia

ECOMMERCE & THE GROWTH australia NICKABLE SLIDES
OF ONLINE RETAIL MARCH 2021



https://iabaustralia.com.au/resource/direct-brands-2020-report/
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