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Survey in field:

JUNE 2021 

1,000

survey respondents

Respondents:

Nationally representative sample of Australians aged 18 to 70 

who have shopped online at least once in the last 12 months
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https://business.nab.com.au/wp-content/uploads/2021/08/NAB-Online-Retail-Sales-Index-June-2021.pdf
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https://iabaustralia.com.au/resource/online-advertising-expenditure-report-fy21-june-quarter-2021/
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weekly or 
more
27%

every 2-3 
weeks
25%

once a month
24%

once every 2-
3 months

15%

once every 6 
months

6%

less than 
every 6 
months

3%
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47% 47% 47%

30%
23%

18-29 30-39 40-49 50-59 60-70

75% 79% 77%
65%

51%
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19%

24%

37%

57%

40%

3%

4%

3%

0%

Increased significantly Increased somewhat No change Decreased Purchase online for the first time
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https://www.iabuk.com/research/ecommerce-understanding-online-buyers-2021
https://www.iabuk.com/research/ecommerce-understanding-online-buyers-2021
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64%

48%

28%

21%

Smartphone Laptop computer Desktop computer Tablet
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August 14/15, 2021
(101.1 points, up 2.5pts)

1998    2000    2002    2004    2006    2008    2010    2012    2014    2016      2018        2020            2021

Base: Australians 14+

MONTHLY LOW - April 2020 (79.8 points)
RECORD WEEKLY LOW - March 28/29, 2020 (65.3 points)

http://www.roymorgan.com/findings/8780-anz-roy-morgan-consumer-confidence-august-17-202108162343
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https://iabaustralia.com.au/resource/direct-brands-2020-report/
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One, 33%

Two or three, 
53%

4 or more, 
14%
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2021 2020
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1,000

survey respondents



T (02) 9211 2738

E iabaustralia@iabaustralia.com.au

A Suite 101, Level 1, 54 Foveaux St, Surry Hills, 2010

iabaustralia.com.au


