






How Can IAB Tech Lab Standards Help?
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Enable Transparency & Control

• Privacy signaling protocols for 
communicating user 
preferences

• Flexibility across regions

Demonstrate Accountability

• Standardized log format when 
parties connect on identity

• Identity sources transparency

Connect Audiences in New Ways

• 1st party audience reach

• Standardized connective tissue 
with identity resolution 
services

PERSONALIZATION

I do not want
sites & apps
use my data 

for ads.

I want 
everything 

personalized
just for me.

Publisher
Third-
Party

Third-
Party

Marketer? ? ?

MarketerPublisher
Third-
Party

Third-
Party



Overall Initiative Status
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Understand 
Problem

• Define principles

• Impacts & use 
cases

Evaluate Technical 
Alternatives

• Proposals

• WG review

Design Solutions

• Run with selected 
proposals

• Pressure test

Refine Solutions

• Public comment

• Incorporation of 
inputs

Launches

• Finalized "v1s" 
published for 
adoption

We are here

2020 2021 2022



Portfolio Approach to Addressability: No Silver Bullet!

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected



Portfolio Approach: Seller Defined Audiences

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences

Status: Live testing now; finalization in Q1 2022
Description:

• Building on existing taxonomies and data transparency standards

• Tying that work together in way that can lead to scalable content and 
audience targeting that doesn’t have to leak user level data

• Prebid adoption and POC in market to drive scale faster

• Aligned with many publishers’ market narrative for taking back some of 
their value proposition, particularly with audiences

• Echoed in Google Ad Manager announcements to focus on giving 
publishers tools



Portfolio Approach: UID2 Open-Source Project

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences UID2 Open-Source Project

Status: Live now with TTD; full industry handoff in process
Description:

• Enables standardized advertiser audience activation outside walled 
gardens including core use cases like campaign level frequency/recency 
control, targeting, attribution and customer LTV measurement.

• Simplifies interface for companies interoperating with many commercial 
ID solutions. It does not replace them.

• Roadmap driven by industry needs and determination to meet evolving 
consumer demands.

• Current design decentralizes roles to create, maintain and secure 
identifiers

• Can plug in to Global Privacy Platform & Accountability Platform



Portfolio Approach: Best Practices for User Enabled ID

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences UID2 Open-Source Project

Best Practices for User Enabled ID

Status: Pending UID2 Admin role direction
Description:

• Sets a baseline for a key area of commercial investment: direct, 1:1 cookie 
/ mobile ID replacements

• Agnostic security and data protection practices seen as central to 
sustainability of 1:1 identifiers

• A clear indication that standards can and should address a broad range of 
technical methods for achieving user level addressability (this is not a 
UID2 only draft)

• Fills a gap for technical guidance that can be applied globally, even 
referenced by local data protection and privacy frameworks



Portfolio Approach: id-sources.json

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences UID2 Open-Source Project

Best Practices for User Enabled ID

id-sources.json

Status: Q4 2021 finalization
Description:

• Participant hosted transparency file

• Consistent with other IAB Tech Lab supply chain transparency 
specifications

• Provides overview of each unique-to-user identity source a given ads 
ecosystem participant supports/uses

• Provides basic information about how that unique-to-user identity source 
is processed

• Nearing public comment period



Portfolio Approach: Global Privacy Platform

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences UID2 Open-Source Project

Best Practices for User Enabled ID

id-sources.json

Global Privacy Platform

Status: Q1 2022 finalization
Description:

• Building on track record of encoded signals passed inter-operably through 
the digital advertising supply chain

• Technical schema and tools, not a one-size-fits-all user interface

• Multi-jurisdictional at once allowing more conservative approaches 
throughout the supply chain

• Flexibility to support new markets or evolutions in existing ones without 
disruptions to other markets

• Optional single source of truth for company registry and data uses 
taxonomy



Portfolio Approach: Accountability Platform

Planning around a range of scenarios across advertising business activities & use cases:
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Browser/OS-linked Audiences 
No 3rd-party tracking

Linked 1:1 Audiences
Advertiser/Publisher data connected

Unlinked 1st-party Audiences
Advertiser/Publisher data not connected

Seller Defined Audiences UID2 Open-Source Project

Best Practices for User Enabled ID

id-sources.json

Global Privacy Platform

Accountability Platform

Status: Q1 2022 finalization
Description:

• Open, auditable data structures for all participants

• Transaction-level reporting with data use details and accompanying 
privacy signal

• Pairwise architecture facilitates comparison between data ”senders” and 
”receivers”

• Random sample methodology to thwart manipulation

• Standard technical interface for participants to submit transactions for the 
period

• Intention to support existing privacy and data protection compliance and 
enforcement



https://iabaustralia.com.au/our-councils/data-council/
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