


2



















11





https://business.nab.com.au/wp-content/uploads/2022/01/NAB-Online-Retail-Sales-Index-December-2021.pdf


https://iabaustralia.com.au/research-and-resources/advertising-expenditure/


https://iabaustralia.com.au/research-and-resources/advertising-expenditure/
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A W A R E N E S S A S S O C I A T I O N S M O T I V A T I O N

Source; Kantar IAB Digital Brand Effect Report 2019

•

https://iabaustralia.com.au/resource/the-digital-brand-effect-oct-2019/


18

•

Source; Kantar IAB Digital Brand Effect Report 2019
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V I D E O S O C I A L D I S P L A Y

8 weeks after flighting, digital 

media retains over 20% of 

original brand impact

https://iabaustralia.com.au/resource/the-digital-brand-effect-oct-2019/
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