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the ad operations situation.

The ad operations function feel well supported within the business

senior management understands this area of the we have an effective suite of technology to support all
business well and give it the attention it deserves advertising operations
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Q - To what extent would you agree or disagree with these statements about your business's current advertising operations situation?



the ad operations situation.

The ad operations teams feel successful in helping to achieve revenue outcomes for their
businesses

our current ad tech stack is comprehensive and we are successfully building diverse revenue streams
ensures revenue is maximised
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Q - To what extent would you agree or disagree with these statements about your business's current advertising operations situation?



retirement of 3"9-party cookies.

Ad Ops leaders feel confident in their business’s identity solutions and strategies, but many
are not yet feeling fully prepared for the deprecation of 3rd party cookies

confidence in the business’s identity solutions and strategies
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we are well prepared for the deprecation of 3" party cookies
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Source; Colab and IAB Australia Revenue Operations Barometer March 2022 (n=50 working in ad operations). Q -How confident are you that your identity solutions are or will work 0

well, and that you have a good strategy in place? Q - Thinking about the past 12 months, to what extent do you agree with the following statements about your business?



industry initiatives.

Industry initiatives (such as ads.ixt & sellers.json) are helping

the indusiry win the batile in reducing fraud
86% agree that industry initiatives

(such as the |IAB Tech Lab'’s
programmatic transparency v [ -

standards) are helping to reduce
fraud and increase transparency. pisogree [N 6%

Industry collaboration is having a
positive impact.
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Q -Thinking about the past 12 months, to what extent do you agree with the following statements about the ad ops industry as a whole?



