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Agenda

• Roll back of cookie deprecation: what does this 
mean for the industry?

• Have we moved fast enough?

• UID2: an independent “fit for purpose” solution

Agenda



Why are we still talking about Cookies?



Consumer Privacy
It’s still important!



79% 
of Aussies don’t feel in control 

of their online data

81% 
of Aussies say they are 

concerned over the collection 
and use of their personal data 

on the internet

85% 
of Aussies would like to better 
understand what data is being 
collected as they browse the 

internet

Source: Adnews Australia, Research by YouGov and The Trade Desk



A Recent Privacy History

Google blocks ad tech 
companies from 

accessing DoubleClick 
data -Google Chrome 

announces Privacy 
Sandbox. 

-Firefox blocks all 
third-party cookies

-Google announces 
deprecation of third-party 

cookies (in the next 2 years)
-Safari blocks all third-party 

cookies
-Google antitrust cases 

begin

-iOS 14.5 Apple ATT  
Privacy  Feature 

rollout
- Google announces 
delay in deprecation 
of cookies to 2023

GDPR goes into 
effect

CCPA goes into 
effect

- CDPA signed (go 
into effect 2023)

-ACCC Digi Ad 
Services Findings 

Released

2018 2019 2020 2021

Source: University of Michigan, VPN Experts



Urgency

Source: CMA Market study, Online platforms and digital advertising, July 2020

Advertisers and marketers face an "existential threat" to the 
decades of work spent perfecting their
consumer engagement models



Well… What now?

It’s identity time.



Building solutions 
for the new era

✓ A cookieless world

✓ Privacy at the forefront



Advertising investment & 
marketer accountability

a flexible
open standard



: 
consumer transparency and 
control

UID2 will provide important security 
benefits and cookie upgrades:

Robust 
security 
protocols

Encryption / decryption 
access allows for better 
industry governance and 
auditing

Decentralised 
storage of data

Consistent 
consumer opt-out 
and control 
experience

More consumer and 
publisher control over 
when and where data 
moves



Source: Prohaska Consulting, 2021

Today, more than 80 companies globally
have created their own ID solutions

G L O B A L N A M E R E M E A A P A C L A TA M

Deterministic/
probabilistic

Contextual

Deterministic/
probabilistic
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probabilistic
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Privacy Sandbox: 
FLoC, FLEDGE

RampID

ConnectID

CoreID



A UID2 feat for Tatari
UNIFIED ID 2.0 IN ACTION

Tatari, a partner agency, has incorporated UID2 as 
its identity solution, resulting in major financial and 
strategic outcomes.

Made In, an ecommerce cookware manufacturer and Tatari client, 
recently completed a Unified ID 2.0-based CTV campaign, 
generating a: 

Source: Ad Exchanger, 2021
+

decrease in time of customer 
conversion rate

1/3

+

decrease in its average cost 
per acquisition

20%

Tatari’s SSP partners and streaming TV suppliers stood out 
for their UID2 match rates and ended up accruing budgets 
in Made In’s test campaign.

CASE STUDY



Support for UID2 reflects huge momentum

SSPs DSPs/BuyersPublishers Industry LeadersData and Measurement Partners



Wrap up

• Delays to cookie deprecation and regulatory review gave us breathing 
space

• Now its time to act on identity

• Privacy centric, interoperable solutions will pave the way for a 
transparent, consumer focused open internet



Thank you!


