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9%

33%

25%
22% 21%

19%

16%

8% 7% 7%

42%

Suzuki
(n=39)

Toyota
(n=139)

Kia (n=107) Hyundai
(n=94)

Mazda
(n=90)

Volkswagen
(n=82)

Ford (n=66) Honda
(n=32)

Holden
(n=28)

Skoda
(n=28)

None of
these

(n=176)

9%

33%

30%

25%
22% 22%

15%

7% 6%
9%

37%

9%

33%

21% 20% 21%

17%
16%
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7%
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46%

Suzuki Toyota Kia Hyundai Mazda Volkswagen Ford Honda Holden Skoda None of these

EMX Exposed (n=208) Controlled (n=213)
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20%

Suzuki (n=376)

Toyota (n=103)

Mazda (n=56)

Hyundai (n=53)

Kia (n=70)

Volkswagen (n=47)

Ford (n=33)

Honda (n=19)

Skoda (n=16)

Holden (n=10)
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21%

4% 3% 2% 0%

75%

21%

3% 2% 0% 2%

75%

On TV/ Catch up
TV

On YouTube Social media While watching a
video online

Outdoor Billboard I don’t recall 
having seen this 

advertising 
recently

EMX Exposed (n=208) Controlled (n=213)
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28%

13%

11%
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9% 9%
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Suzuki Kia Toyota Hyundai Volkswagen Skoda Honda Mazda Ford Holden None of
these

EMX Exposed (n=53) Controlled (n=53)





15%

9% 9% 8%
4%

69%

Looked at Suzuki’s website 
or social media (n=16)

Compared Suzuki’s prices 
with their competitors (n=10)

Recommended Suzuki to
friends/ family/ colleagues

(n=10)

Mentioned seeing the ad to
friends/ family/ colleagues

(n=9)

Made a purchase from
Suzuki (n=4)

None of the above (n=73)





8%

52%

41%

Less likely to consider Suzuki
(n=8)

No change in my consideration of
Suzuki (n=55)

More likely to consider Suzuki
(n=43)

8%

47% 45%

8%

57%

36%

Less likely to consider Suzuki No change in my consideration of
Suzuki

More likely to consider Suzuki

EMX Exposed (n=53) Controlled (n=53)
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