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How do we scale?



MY NET ZERO

We are a data-led climate advisory, tech platform and marketplace. We specialise in reducing employee related carbon 
emissions, including:

• Work from Home emissions (Scope 3)
• Data led Employee Climate Action Plans:

⚬ Involving your people in organisational emission reduction plans
⚬ Personalised Climate Action Plans for employee's home lives

• A globally secure portal to house all climate communications, education, support, events, personal action plans and 
marketplace solutions

Data foundation - Employee Climate Action Plan - Central communications / education hub - Personal Climate Action Plans - Marketplace solutions - Home office offsets



R O B E R T  S W A N  O B E

" T H E  G R E AT E S T  T H R E AT  T O  O U R  P L A N E T  
I S  T H E  B E L I E F  T H AT  S O M E O N E  E L S E  W I L L  S A V E  I T . "
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ORTB 2.6 - Dynamic Ad Pods & 
Video Attributes



W H AT  I S  O R T B  2 . 6 ?

§ Key features in oRTB 2.6 include:

ü Support for ad podding

ü Adoption of new taxonomies

ü Richer signaling for video

ü More helpful bid responses

oRTB 2.6 is the latest version of the oRTB spec from IAB Tech Lab

§ Industry adoption will help address:

§ Managing duplication

§ Competitive separation

§ Latency or buffering

§ Frequency capping



W H AT  I S  A N  A D  P O D ?

Ad 1 Ad 2 Ad 3
Video

Ad 1 Ad 2 Ad 1 Ad 2Video
AD POD AD POD AD POD

Pre-roll Ad Break Mid-roll Ad Break Post-roll Ad Break

§ An ad pod is the digital equivalent of an ad break in traditional linear TV

§ They allow multiple ads to be played in a single break with some underlying rules



W H AT  I S  P O D  B I D D I N G ?
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Dynamic ad pod Hybrid ad pod

§ oRTB 2.6 brings pod bidding to CTV

§ Pod bidding enables the ability to select a specific slot within an ad break when buying 
programmatically



H E A D L I N E  &  K E Y  B E N E F I T S

B R A N D  S A F E T Y

§ Buyer's ads should 
not be placed next 
to a competitor ad 
diluting the brand 
message.

B E T T E R  E N D  
U S E R  

E X P E R I E N C E

§ By allowing 
publishers to 
ensure that the 
same ad is not 
played back-to-
back

H I G H E R  R E V E N U E

§ Final Ad POD is 
optimized to gain 
higher revenue.

REDUCE COSTS

§ Optimized 
requests yield a 
better response 
rate for the 
platform and 
platform ROI.



§ PubMatic can support ad pod requests through a closed beta, this will be 
released publicly in the future.

§ PubMatic splits requests to send to DSPs

§ DSPs will be receive podded requests in the future

W h a t  P u b M a t i c  i s  d o i n g  w i t h  A d  Po d s
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Protecting our digital 
advertising ecosystem



Proprietary + ConfidentialProprietary + Confidential

Hello!

Aldrich Christopher
Policy Transparency
Google, Trust & Safety
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Balancing the needs of the digital 
advertising ecosystem



The advertising ecosystem

Google values Users, 

Advertisers and Publishers, 

and we create and enforce 

policies to help enable a 

healthy digital advertising 

ecosystem
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Policy updates
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Publisher policies help center

Understand the Google 

Publisher Policies and Google 

Publisher Restrictions.



Keep up to date with policy and 

restriction changes.

Publisher policies help center
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Inside the Policy center video series
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5.2B
bad ads stopped in 2022

Ads Safety Report 

Report an ad/listing at goo.gle/adfeedback

http://goo.gle/adfeedback
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Ads Transparency Center 

https://blog.google/technology/ads/announcing-the-launch-of-the-new-ads-transparency-center/
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Ad Traffic Quality (g.co/adtrafficquality)
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Best Practices



Policy compliant 
ad implementation

Create outstanding 
content

Focus on the 
user

Best practices to remain policy compliant
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Resources



Help center

Help community

Policy center

YouTube

Resources
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Infographics

AdMob bit.ly/admob-infographic

AdSense bit.ly/adsense-infographic

bit.ly/admanager-infographicAd Manager



Policy Playlist
@admob        @adsense

Product Policy Hub
@googleproductpolicyhub

Inside the policy center

YouTube



Proprietary + Confidential

Thank You
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