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Pact ends
not with

a bang but
a whimper

talks, red
wes aexd groen lines, the delivery
of the Glasgow Climate Pact has
kept the 1 5C ghobal warming goal
alive, but with 3 weak pulse,

from the summit
were the introdu

0 of a phas
wn of coal, the meed foe
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He was deeply em
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ming home the fmal text. lest it all
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1 apologise for the way this
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was changed Mr Sharma, s
drama Shasma” for
nour, added “1
alo undentand the deep dis
appointment but | also think, as
you have noted, that #t s vital that
we pretect this package

In the final discy
Environn Climate Minis

sions, Indsan

er er Yaduv and China's
delegate Xoe Zhenbusa had object
ed to phasing out coal, son
ratsedby Soth Afrsca carber
even though the
posed 10 be &
changes, India teok the main

% the change

e apreement
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on phones as the agenda was de-
ayed and key negotiators came
h words that watered down
sal clause for the third time.
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Mexico was
the “non-transparent and non
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Yet as US climate envoy John
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ing 0n coal can be adjusted at the
next COP and coal has to be

phased down before # can be
t, 50 It was, he believed
xmatic win to get any
e to coal and fossil s

Glasgow Pact
ersures coumtnes will retum in 3
year's teme with upgz aded sation
al plans to try 1o bridge the
make more ambitious effc
every government car

‘l understand the

disappointment
but also think ... it
is vital we protect
this package’

Sclentists wamn such a rise will
Canase dramnatic devastation

The pact allowy for poor nat
jons hit by extreme weather
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tries for the damage caused by
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reachied on the process of carbon
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UN secretary-general J
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knacking on the doce of dimate
catastrophe

Trenches about to be dug as Glasgow target sets up political battlefield
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Thereis no reprieve for Scott Mor
rison from the Glasgow climate

summit. Months out from an elec

ton, the chmuate pact will sharpe

-

Tien Hodgson and wife Emma discuss & personalised road map 10 net zero with children (from left) Archie, 15, Barney, 13, Jemima, 7, and Harry, 10
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move with the times.
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Onfam International execu
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CARBON
CALCULATOR

Carbon Footprint Calculator For Individuals And Households

Google personal carbon calculator

lculator i ided free t : . :
Db sl Q_ All { Shopping L] Images [»] Videos =) News : More

the environment and communities across the World by Carbon Offsetting.

Offsetting Projects that both tackle climate change and support impoverished communities across the world. Just click
you have finished your calculation. It takes only a few easy clicks and costs only a few Pounds/Dollars/Euros per tonne
sonalised Certificate recognising your offsetting - makes = ‘eal gift too!

s About 30,800,000 results (0.39 seconds)

ed Kingdom) v *

Calculate Your
o' Footprint Carbon Calculator

WITH OUR PERSONAL CARBON FOOTPRINT
CALCULATOR What is your climate impact?

Use our free online calculator to estimate your carbon footprint and find out hov
need to offset to compensate for your greenhouse gas emissions.

Knowing your carbon footprint can be the first step to
understanding your impact. It empowers you to take action in

all areas of your | My @arber Footprint

easy and can take

IMA.
Cosimis

By (€ carbonclick

Use our simple calculator to calggice your YOUR RESULI

carbon footprint
A Carbor yotprir

24. 1 tonnes CO2 per year
DIET

Average composition within a week How is this calculated?

40.13t CO2

Meat 4-5 times weekly

e
Plant Based Meat Lover .
rrrrrrrr
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MY NET ZERO D

We are a data-led climate advisory, tech platform and marketplace. We specialise in reducing employee related carbon
emissions, including:

» Work from Home emissions (Scope 3)
 Data led Employee Climate Action Plans:
o Involving your people in organisational emission reduction plans
o Personalised Climate Action Plans for employee's home lives
* A globally secure portal to house all climate communications, education, support, events, personal action plans and
marketplace solutions

Make an impact
with our Priceless
Planet Coalition

Data foundation - Employee Climate Action Plan - Central communications / education hub - Personal Climate Action Plans - Marketplace solutions - Home office offsets




" FHE GREATEST THREAT TO OUR PLANET
5 IHE BELIEE THAT SOMEONE EILSE WILI SAVE [ -

ROBERT SWAN OBE
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CITY PU
K MUNICH
SINGAPORE

'ORTB 2.6 - Dyna
Video Attributes

OKYO MILAN NEW DELHI LOS ANGELES
UELING ADVERTISING INNOVATION

Tim Purss, Associate Director Customer Success, PubMatic

© 2023 PUBMATIC, INC. PUBMATIC IS A REGISTERED TRADEMARK OF PUBMATIC, INC., U.S. PAT. & TM. OFF. AND OTHER COUNTRIES.
OTHER TRADEMARKS ARE THE PROPERTIES OF THEIR RESPECTIVE OWNERS. CONFIDENTIAL & PROPRIETARY.



WHAT IS ORTB 2.67

oRTB 2.6 is the latest version of the oRTB spec from IAB Tech Lab

Key features in oRTB 2.6 include: Industry adoption will help address:
Support for ad podding Managing duplication
Adoption of new taxonomies Competitive separation
Richer signaling for video Latency or buffering

More helpful bid responses Frequency capping



WHAT IS AN AD POD?

Pre-roll Ad Break Mid-roll Ad Break Post-roll Ad Break

AD POD " AD POD ) " ADPOD )

Ad 2

Ad 1 Ad 3 Ad 1 Ad 2 Ad 1 Ad 2

\Q / \o J - J

An ad pod is the digital equivalent of an ad break in traditional linear TV

They allow multiple ads to be played in a single break with some underlying rules



WHAT IS POD BIDDING?

Structured ad pod

b

Ad Ad

slot

Ad

30

30

SecC.

30

N

Dynamic ad pod

-

v/

N

Flexible number
of ad slots

90

sec. ad break

Hybrid ad pod

-~

oRTB 2.6 brings pod bidding to CTV

Flexible number
of ad slots

60

sec. ad break

Pod bidding enables the ability to select a specific slot within an ad break when buying

programmatically




HEADLINE & KEY BENEFITS

By allowing
publishers to
ensure that the
same ad is not
played back-to-
back

Buyer's ads should
not be placed next
to a competitor ad
diluting the brand
message.

Final Ad POD is

optimized to gain

higher revenue.

Optimized
requests yield a
better response
rate for the
platform and
platform ROI.



What PubMatic is doing with Ad Pods

PubMatic can support ad pod requests through a closed beta, this will be
released publicly in the future.

PubMatic splits requests to send to DSPs

DSPs will be receive podded requests in the future

34
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Google

Protecting our digital -
advertising ecosystem




Aldrich Christopher

Policy Transparency
Google, Trust & Safety




Proprietary + Confidential

Balancing the needs of the digital
advertising ecosystem




The advertising ecosystem

Google values Users,
Advertisers and Publishers,
and we create and enforce
policies to help enable a
healthy digital advertising

ecosystem

Google



Proprietary + Confidential

Policy updates




Publisher policies help center

Understand the Google

Publisher Policies and

= Publisher Policies Help Q  Describe your issue 3

Google Publisher Standards

Overview of Google Publisher Policies and
Restrictions

Next: Google Publisher Policies >

Google helps to enable a free and open internet by helping publishers monetize
their content and advertisers reach prospective customers with useful, relevant
products and services. Maintaining trust in the ads ecosystem requires setting limits
on what we will monetize and the behaviors we allow from both publishers and
advertisers.

Google Publisher Standards cover two areas: Google Publisher Policies and Google
Publisher Restrictions.




Publisher policies help center

—  Publisher Policies Help Q  Describe your issue e

Keep up to date with policy and

restriction changes. Change log
Google Publisher Standards change log

Google announces updates to our policies and restrictions for AdSense, AdMob, and Ad
Manager on this change log. Publishers are required to keep abreast of changes to policies
and be in compliance with them at all times.

Google Publisher Policies (January 2023)

In January 2023, Google will make the following updates to the Google Publisher Policies:

- We are bringing our existing Malware and Unwanted software policy into the Google
Publisher Policies: Requirements and other standards as part of our continued efforts to
simplify and streamline our policies.




Inside the Policy center video series

Policy‘clenter ove 229
- Google AdSense

J . .
) )T Google - Inside the Policy center | Issue
© et notifications
}

................. Google AdSense

Inside the Policy center series X
Google AdSense - 1 /7
' )
>~ .
— H ~ .
P coge o Inside the Policy center |
= i Welcome to the series
:’:I\e' Policytce'ntem
D - Google AdSense
Google Inside the Policy center | Policy
/ .
2 center overview
L

Google Inside the Policy center | Filters

le AdS
Policy centerﬁlt GOOg e ense

Inside the Policy center | Welcome to the series




Ads Safety Report

5.2B

bad ads stopped in 2022

Report an ad/listing at goo.gle/adfeedback

Google


http://goo.gle/adfeedback

Ads Transparency Center

Ads transparency for a safe and open
iInternet

Find active ads published through Google

() Anytime ~ @ Shownanywhere ~ Allformats -~

Q Al topics ~ Search by advertiser or website name


https://blog.google/technology/ads/announcing-the-launch-of-the-new-ads-transparency-center/

Ad Traffic Quality (g.co/adtrafficquality)

Google Ads

Traffic Quality

Overview Invalid activity How we prevent it What you can do

We protect you
from invalid
activity and

advertising fraud ..

We work hard to get you real results from advertising.

Google



Best Practices




Best practices to remain policy compliant

Create outstanding Policy compliant Focus on the
content ad implementation user



Proprietary + Confidential

Resources




Resources

Help center Policy center

o

Help community YouTube



Infographics

AdMob  bit.ly/admob-infographic

bit.ly/adsense-infographic

Ad Manager bit.ly/admanager-infographic



YouTube

Google Google AdMob —
Abusing the Ad m@ .
Network Policy Getting started with AdMob:
The role of policy in the \
Google Advertiser Policies adS eCOSYStem < )1 2 P
Product Policy Hub Policy Playlist Inside the policy center

@googleproductpolicyhub @admob @adsense




Thank You

Google
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