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COVID Consumer Impact

Audience Behaviour in 2020



Audience insight

• Traffic drop during initial COVID19 period in Autumn largely from organic search

• Building from May-Jul as people re-consume auto content

• Core brands maintained (Toyota, Ford, Hyundai etc)

• Aspirational brands grew (Porsche, Mini, BMW etc) – been a hard year, looking for a reward

• Google Trend Index just now returning to level it was 12m ago



COVID Consumer Impact

A Strategic Approach to Content

Planned/Strategic Approach

Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Dec-19 Jan-20 Feb-20 Mar-20 Apr-20 May-20 Jun-20

Pa
ge

vi
ew

s 
Pe

r 
A

rt
ic

le +29%



Content insight

• Strategic approach to content production – doing more with less

• Analyse data on what is being read / watched / said and purchased

• Engage and respond to the audience

• Maintain a consistent flow of content 

OUTPUTS OF THIS APPROACH

• A  shift in consumption at all level

• Consumer decision point has moved from dealers to online. Dealers service the decision.

• Pivot to upper and lower funnel communication – research and decision/validation

• Partners traditional subjective editorial content with objective decision making

• Interactivity key to user engagement

• Communicate from anywhere – desktop / mobile / TV



Changing Consumer Behaviours

• Consumer decision point has moved online – a shift in consumption at all levels

• Pivot to both upper and lower funnel communication that informs and engages

Spec Comparisons

The Virtual Test Drive



Thank you


