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Iab' Increased time spent on home related online

australia
content

Year on year changes in total online time spent - Jan-Aug 2019 v Jan-Aug 2020

% T,

Real estate* Food and cooking Home and garden
+20% +8% +53%
Real estate, sections Recipes Hardware
of news sites Take-away home Furniture
delivery Home décor
Pre-prepared meal
kits

Source: Nielsen Digital Panel text PC age 2+, Smartphone & Tablet age 18+ total time spent (YOY Jan-Aug 2019 v Jan-Aug 2020)

Pets and animal care

+31%

Pet shops
Rescue
Pet food & products

*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 — August 2020, P2+ Digital C/M Text Real estate category, Total time spent



iqb. Highs and lows in weekly time spent with
australia  real estate sites and apps this calendar year

Weekly total time spent with real estate sites and apps

200,000,000 Current weekly
180,000,000 average +15%
Pre_covid 160,000,000
weekly TH#0,000,000
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w/c 8t June
time spent up +26%

120,000,000
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80,000,000 W/C 23rd \YEIgds
time spent down -29%
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Source: Nielsen Digital Content Ratings, Weekly Tagged, 6/1/20 —4/10/20 , P2+ Digital C/M Text Real estate category, Total time spent




iab, Time spent divided over Smartphone and
avstralia - dlesktop for online real estate

Share of time spent by device August 2020

Smartphone
17%

PC/ Laptop/
Tablet
45%
Smartphone
55%
PC/ Laptop/
Tablet
83%
Real estate Home and garden
sites and apps* sites and apps

Source: Nielsen Digital Panel text PC, Smartphone & Tablet age 18+ total time spent August 2020

*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 — August 2020, P2+ Digital C/M Text Real estate category, Total time spent



iqb. Half of all time spent with online real
australia  estate sites and apps is spent by 25-44’s.

Share of time spent by age August 2020

65+ 18-24
13%

9%

£

25-34
16%

55-64
18%

35-44
23%

45-54
27% 21%
Real estate Home and garden
sites and apps* sites and apps

Source: Nielsen Digital Panel text PC, Smartphone & Tablet age 18+ total time spent August 2020

*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 — August 2020, P2+ Digital C/M Text Real estate category, Total time spent



idb. Online classifieds ad expenditure in FY20
australia reflects falls in consumer sentiment, down -4%
yedar on year

Classifieds Online Advertising Expenditure by Quarter
$1.6bn

spent on
online

classifieds in
Ezso:o | | | I FY20
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Source; IAB Australia Online Advertising Expenditure Report, financial year and quarter ending June 2020, compiled by PwC



iqb. Real estate share of display expenditure has
australia fallen year on year

General Display - Industry category share, June quarter 2020 compared to March quarter 2020

Retail

Automotive

Finance

Media

Technology
Other/Unknown
Real Estate
Government

FMCG

Home Products/Services/Utilities
Insurance

Health & Beauty
Telecommunications
Entertainment
Travel

Gambling

Alcoholic Beverages
Education

Charities
Recruitment

14.3%
| 11.8%
10.0%

Retail experienced the largest increase
in share (increase of 4.0%)

4.0%
4.0%

| 3.8%

3.4%

2.4% |
1.8% | *—
1.5%

1.4%

| 1.3%

0.7%

| 0.3%

Travel experienced the largest decline
in share (decrease of 4.8%)

Bl General Display industry category shares in the June 2020 Quarter
| General Display industry category shares in the March 2020 Quarter

Source; IAB Australia Online Advertising Expenditure Report, quarter ending June 2020, compiled by PwC




GOOD TIME TO SELLe?

Do you think now is a

. Property owner
good time to sell your property? (Property )

May 6-10 SR FLA 60% 26%
May 18-24 SEREVA 64% 22%

Jun 16-24 19% 16%

Jul 212 16% 15%

Sep 17-27 20%

Do you think now is a
good time to sell property in general?

May 6-10 12%

May 18-24 14%

Jun 16-24

12%

Jul 2-12 12%

Sep 17-27

B Goodtime
B nots good time

Don't know

Q3a1. Do you think now is/would be a good time to sell your property? SINGLE RESPOMNSE WA and Latest_week Property Owners (n=71)

Q3a2. Do you think now is a good time to sell property? SINGLE RESPONSE WA and Latest_week Don't own property (n=33)

(Do not own property)



GOOD TIME TO BUY?

Wave 1: 6 — 11 May
B Wave 2: 18 — 24 May
B Wwave 3: 16 — 24 June
B Wave 4: 2 - 12 July

B Wwave 5: 17 — 27 Sept

49% 0% o 48y 49%

27%  27%  27%  27%  27%
24%  53q,  22%  25%  24%

Good time Not a good time Don't know

Q5a. Do you think now is a good time to buy a property? SINGLE RESPONSE Latest_week (n=2139)



WHERE LOOKING TO BUY (new question)

consumers looking to Buy

Distance from home considering buying in

Close to the suburb/town you live in 40%
{within 5 to 10 kms)
Outside the suburb/town you live in, 319%
but still in the same city/region 0
Outside the city/region you live in, but Sy
still in your state ’

All of the above

Q. Are you considering buying in? Buyers and Latest_week (n=1334)



