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2Source: Nielsen Digital Panel text PC age 2+, Smartphone & Tablet age 18+ total time spent (YOY Jan-Aug 2019 v Jan-Aug 2020)
*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 – August 2020, P2+ Digital C/M Text Real estate category, Total time spent

Year on year changes in total online time spent  - Jan-Aug 2019 v Jan-Aug 2020
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Weekly total time spent with real estate sites and apps

Source: Nielsen Digital Content Ratings, Weekly Tagged, 6/1/20 – 4/10/20 , P2+ Digital C/M Text Real estate category, Total time spent

Pre-covid
weekly 
average

w/c 23rd March
time spent down -29%

w/c 8th June
time spent up +26%

Current weekly 
average +15%
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Share of time spent by device August 2020

Source: Nielsen Digital Panel text PC, Smartphone & Tablet age 18+ total time spent August 2020
*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 – August 2020, P2+ Digital C/M Text Real estate category, Total time spent
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Share of time spent by age August 2020

Source: Nielsen Digital Panel text PC, Smartphone & Tablet age 18+ total time spent August 2020
*Source: Nielsen Digital Content Ratings, Monthly Tagged, January 2019 – August 2020, P2+ Digital C/M Text Real estate category, Total time spent
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Classifieds Online Advertising Expenditure by Quarter

Source; IAB Australia Online Advertising Expenditure Report, financial year and quarter ending June 2020, compiled by PwC

$1.6bn
spent on 

online 
classifieds in 

FY20

0.0

50.0

100.0

150.0

200.0

250.0

300.0

350.0

400.0

450.0

500.0

Jun
Qtr 16

Sept
Qtr 16

Dec
Qtr 16

Mar
Qtr 17

Jun
Qtr 17

Sept
Qtr 17

Dec
Qtr 17

Mar
Qtr 18

Jun
Qtr 18

Sept
Qtr 18

Dec
Qtr 18

Mar
Qtr 19

Jun
Qtr 19

Sept
Qtr 19

Dec
Qtr 19

Mar
Qtr 20

Jun
Qtr 20

$
m



7Source; IAB Australia Online Advertising Expenditure Report, quarter ending June 2020, compiled by PwC



GOOD TIME TO SELL? 

(Do not own property)(Property owner)



GOOD TIME TO BUY? 

Wave 1: 6 – 11 May 

Wave 2: 18 – 24 May 

Wave 3: 16 – 24 June

Wave 4: 2 – 12 July 

Wave 5: 17 – 27 Sept



WHERE LOOKING TO BUY (new question)

consumers looking to Buy 


